








SIDE HUSTLE MONEY & MINDSET

DESIGN YOUR HANDBAG
Days 8–14  •  Give your idea a clear shape
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Show the front, back, sides — and what goes inside.

Make four sketches
• What should the front look like?
• Where will the pockets go?
• How will the handles attach?

Choose your details
• Pick colors and materials.
• Decide the size of the bag.
• List what makes yours different.

YOUR MOVE: Make one simple page showing the bag from every angle. It
does not have to be perfect.
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FIND A BAG MAKER
You can hire someone to bring your design to life.
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Two common ways to start

Customize a bag
• Choose an existing shape.
• Add your colors, label or details.
• Ask what changes are allowed.

Create a new design
• Share your drawings and sizes.
• Ask for one test bag first.
• Check quality before a big order.

Ask each maker these five questions:
1. How much will one test bag cost?

2. What is the smallest number I must order?

3. What will each finished bag cost?

4. How long will it take to make them?

5. Can I see photos of bags you have made?
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MAKE YOUR BRAND REAL
Days 15–21  •  Give shoppers a reason to remember you.
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A beautiful bag needs a clear story — not just a logo.

Choose your look
• Pick a name and color palette.
• Show the best feature of the bag.
• Explain who the bag is for.

Show the product
• Photograph the outside and inside.
• Show size next to a person.
• Be clear about features and price.

YOUR MOVE: Create a one-page product preview with a picture, a price
estimate, and three standout features.
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FIND YOUR FIRST FANS
Days 22–30  •  Test interest before ordering a lot.

From idea to product. From product to opportunity. 10

Show your idea
• Share clear handbag photos.
• Ask what buyers would change.
• Invite people to join a waitlist.

Look for real signs
• Do people ask about the price?
• Will they join your email list?
• Would anyone actually buy it?

Try this simple post:

“I’m exploring a new handbag designed for [type of customer]. Which
feature would matter most to you: more pockets, lighter weight, or a
different shape?”

YOUR MOVE: Ask 10 potential shoppers for specific feedback — and write down what
you learn.
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KEEP BUILDING WITH US
Your next business idea may be one video away.
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SIDE HUSTLE MONEY & MINDSET
Real business stories. Creative opportunities.

Practical next steps for your own ideas.

Come back for the next opportunity.
Watch more videos and share your progress in the comments.

FIND OUR YOUTUBE CHANNEL

Tap above to search YouTube for Side Hustle Money & Mindset

https://www.youtube.com/results?search_query=Side+Hustle+Money+%26+Mindset


